
Your HOME Page 

Session 2A: 
The Two Most Important Pages on Your Website
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SERVE YOUR AUDIENCE:  
THE #1 WAY TO GROW A ROCK-SOLID PLATFORM 

2021 Colorado Christian Writers Conference

Directed by Marlene Bagnull  



https://www.facebook.com/MarketersOnAMission

Visit my Facebook page to Join My Facebook Group!



Look for 

 this post
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SAMPLE 

LAYOUT

So why would we stay on this website? 

We don’t know:  
Who she is / who she serves / How she serves them / What benefit her message offers us

TYPICAL 

AUTHOR / SPEAKER  

HOMEPAGE
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Home / About / Writers & Speakers / Blog / Contact 
Ministry 

Name & Logo

SAMPLE 

LAYOUT

So why would we stay on this website? 

Home / About / Writer & Speaker / Blog / Contact 

Ministry 
Name & Logo

TYPICAL 

AUTHOR / SPEAKER  

HOMEPAGE

We don’t know:  
Who she serves / How she serves them / What benefit her message offers us
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Used w/ 

Permission

We don’t know:  
Who she serves / How she serves them / What benefit her message offers us 

So why would we stay on this website?
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We don’t know:  
Who she serves / How she serves them / What benefit her message offers us
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above the 

get this info / CTA 
button 
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Portion “above the fold” also known as “above the scroll,”

meaning the area that readers see without having to 


“scroll” down the page.

My Home Page “Above the Scroll”
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#1: Identify your audience in 3-5 words

#2: Invite readers to take ACTION!

#8: AFTER writing everything else, 

write a question that  expresses a 

frustration of your audience (tied 

directly to your LM topic). 

#3:Two short paragraphs to begin the

conversation with your target market.

Content tied directly to your Lead 

Magnet’s content.

#5: Make a promise that leads your

reader directly to your L M link

#6: Choose your most professional

photo for your Home page

#7: What title do you want under 

your name?

My Home Page “Above the Scroll”

NOTE: Write the content in the suggested order by

following the numbers (#1, then #2, and so on). :) 
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The Entire Length of my Home Page


https://marketersonamission.com/


There is no “magic” length! 

The MOST IMPORTANT SECTION 

is the part “above the scroll”


https://marketersonamission.com/
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MOMS OF CHILDREN AGED 4 and UP

Launch Your Family’s Health Legacy Today!

FREE Sample Chapter, Please!

As Christian mothers, we want the best for our families.

We know what our children don’t…vitamins are hidden 

inside every fruit. But fresh fruit takes time to prep

(and your mornings are already jam packed!)   

In Fruit for Life, Vanessa Smith shares how easy it is

to incorporate fresh fruit into your family’s diet in new

ways, to help your family stay healthy.


Find out how to make taking vitamins fun

when you download a FREE Sample

Chapter of Fruit for Life.

Vanessa Smith

Scripture. Fruit. Rearing Healthy Children. 

Vanessa Smith

HOME / ABOUT / BOOK / SPEAKER / CONTACT 



2 0 2 1  C C W C  S E S S I O N  2 A  W E B S I T E  H O M E  PA G E                                     P a g e  # 9                                        ©  2 0 2 1     M A R K E T E R S O N A M I S S I O N . C O M  



Call out (identify) who you serve in 3-5 words

Two short paragraphs to begin the

conversation with your target market.


(Text should tie directly to your  
Lead Magnet’s content.)

Make a one-line promise that leads your

reader directly to your LM opt-in link (in green below)

Your most professional  
photo (whatever that  
description means  

to you)

Navigation or Menu Bar

(entire black bar area)

Background Color

CTA (Call-to-Action) Button

Home / About / Writers & Speakers / Blog / Contact 
Ministry 

Name & Logo

SAMPLE 

LAYOUT
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My friend and client Cindy Noonan (a previous Philly attendee) 

graciously gave me permission to share from her website. 

Former   

Website  

Design

Used w/ 

Permission
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New   

Website  

Design

Used w/ 

Permission
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MARKE  ERS
On A M ssion

Create content only for those in the center ring of your  
message’s bullseye. They’re the ones most hungry for 


your message, and most ready to take action on it. 

They’ll be your most loyal fans and advocates.
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