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Visit my Facebook page to Join My Facebook Group!

https://www.facebook.com/MarketersOnAMission

MARKE|ERS

" e FB Live Show.
Tutorials & Interview ers & Speakers

3 Edit Cover Photo

Marketers On A Mission

Marketers On A Mission, the FB Live program by and for Christian writers and speakers, helping you r
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Marketers On A Mission
\ Published by Patricia A Durgin @ - 1m - Q@
Are you attending Marlene Bagnull's virtual conference, the
Colorado Christian Writers Conference?

You're invited to join my free, private Facebook group for Christian
writers and speakers, Marketers On A Mission ENGAGE.

Our focus is helping you share the Gospel beyond your inner circle,
so it reaches those in your audience who do not yet know you, but
are hungry for your message.

Marketing Jesus' way is the key. He always puts people first and
products second.

Our membership is overwhelmingly women ages 39 and up. That's
proven to be God's design for us, and we've accepted it.

If you're just dipping your toes into the Christian writing / speaking
field, the content will be beyond your reach. And if you're already
fully established with your website, social media, and so on working
seamlessly, you won't find us helpful.

If you're somewhere in between, you're welcome to apply. &

NOTE: When you request membership, FB will show you three
simple questions. Those must be answered before you join.
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God Guided Us Out of the Darkness First,
Then He Invited Us to Show Others the Way Out, Into His Light

Sharing Our Message for FREE Helps Our Audience Find Us in the Marketplace

MARKE ‘ ERS
On A Mlssion
GPCWC 2021
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Serving for FREE helps us reach people to whom we’re a stranger.

To Grow, We Must Reach Beyond Our Family and Friends|

2021 CCWC 2B LEAD MAGNETS Page #4 © 2021 MARKETERSONAMISSION.COM



What Are “Lead Magnets,” and
How Do They Help You Reach Your Goals?

Lead Magnets aren’t about what you want to tell your audience.
[t’s about what your audience wants to know.

2021 CCWC 2B LEAD MAGNETS

Page #5

Lead Magnets are not ebooks! They should be
a quick 5 minute read that helps your audience
move one step closer to their goal.

They’re 3-10 pages long, including content, photos,
and “white space” a design term for empty (unfilled)
space, in a PDF format.

Share ONE solution to ONE problem or ONE
answer to ONE question.

Don’t take them on a 1,000 mile “road to
discovery.”

Select a question they consistently ask and answer
it! Simple!

Add a GREAT title and cover graphic, your
contact info on each page, photos, and lots of
white space.

BOOM! You have a Lead Magnet!
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See How the Cover Design Changes the Entire “Look”?
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Jawury Markelen?

TAKE THIS QUIZ TO FIND OUT

3 Smfw Maswelen?

KE THIS QUIZ TO FIND OUT

g‘“ﬁ Maskelen?

KE THIS QUIZ TO FIND OUT

Then Discover How to Fill in Any Gaps!

! 4
PATRICIA DURGIN MARKETERS ON A MISSION 2L
TV -

Then Discover How to Fill in Any Gaps!

i Then Discover How to Fill in Any Gaps!
v

PATRICIA DURGIN MARKETERS ON A MISSION PATRICIA DURGIN MARKETERS ON A MISSION

| don’t care for any of these cover designs but that’s
what | was able to do at that time. We learn as we do. :)
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WHAT DOES THIS
TITLE TELL YOU
ABOUT THIS LM?

Q#1: Who’s the audience?

Q#2: What’s its purpose?
Q#3: What’s its promise?
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4 FB Live Right for Vou?

10 Questions to Find Out!

PATRICIA DURGIN ® MARKETERS ON A MISSION

2021 CCWC 2B LEAD MAGNETS Page #8

WHAT DOES THIS
TITLE TELL YOU
ABOUT THIS LM?

Q#1: Who’s the audience?

Q#2: What’s its purpose?
Q#3: What’s its promise?
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. Every Page
of My (Checklist) Lead Magnets
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FB Live: The Modt Powenjul FREE

The 10 Questiond

Redounce to Grow Your Author, Platiorm Do You Have or Can You Access:
y ? Remember that 1965 ad from Bell South, “It's the closest thing to []1. Funds (Good News! FB Live is FREEI)
0‘6 being there"? That describes Facebook Live, too. ["]2. Stable Internet connection
with our audi their ions, laughing 3. FB page (in addition to your FB profile)
with them, and responding to their pain while helping them understand O ton toyour K pro! ) )
the subtle nuances of our message in real time, ahhh...sublime! [T]4. Environment: quiet with natural light and if needed,
e - i room for lamps on stands for more light
And it's ridiculously easy for us as Christian communicators, because
we have a head start (we already have a message). []5. Equipment: computer (better choice than cell phone)

Patricia Durgin’s a FB Live expert.

She's hosted 505 (60-minute) FB Live
programs, building her audience and
receiving unexpected personal and

professional blessings along the way.

The FB Live learning curve is super-short, plus it's great fun.

Yet there are a few not-so-obvious points to consider. You'll find
them on the next page, in the questionnaire. And on the last page,

you'll find an invitation to learn more about FB Live. ["]7. Flexibility to roll with inevitable slip-ups, goofs, tech
| pray you find this resource helpful on your journey to grow your Issues, and other wacky parts of every FB Live?
author platform! ["]8. Primary message / topic plus two complementary

* * * ‘ topics to create content from?
[]9. Heart to serve your audience live and engage with
them in real time?
About the Author
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with internal or external mic and camera

DS. Willingness to learn the few steps necessary to
succeed on FB Live?

["]10.Time to:

opnp(coanmprepfa!dngtwioeaslongupmgmn)

O promote (a simple graphic posted weekend before and
day of program)

(O present (15-60 minutes per program / same length each
i

ime)
O follow-up with any new comments or questions after
program is over.

Front Cover

Visual page breaks (see GREEN arrows) let your reader catch their breath.
Last page should include clickable link (BLUE arrow) to next step (if prepareq).

Page One Page Two

You're invited to review your answers from the previous page. | bet you
were surprised at how many questions you answered, “Yes!" to, right?

Truth is, creating your Facebook Live program doesn’t require
any big expenditures. You already have a computer, and you can
purchase any other items as you can (without stretching your budget).
The two T i are your i tand a

vision for how regular, live access to you message could change your
audience’s life in a dramatic way.

Just how passionate are you about serving your audience, hmmm?

Most of the great learning opportunities that come our way are
beyond our bank balance, skill set, message development, or ability
to travel across the country to attend a special event.

None of those things apply when developing your Facebook Live
program! That sort of blows my mind! How about you?

Yet you'll still learn, for although you will certainly teach your target
market as you deliver Christ's message, He will also work through
them to teach you, too, making your message richer, deeper, and
more effective then ever before.

Creating and launching a Facebook Live program may be the
blessing you're been praying for as you seek to grow your author
platform.

More info on that on the next page.
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Want to know how to

finally start growing

your author platform
using Facebook Live...

as the expert you are?

Platform

ch Lt You're invited to...

(it Faiete

Grow Your Author Platform

is a step-by-step DIY email course designed to create, promote,
and launch your Facebook Live program so you can
grow your audience now!

Find out more by clicking below:

\ 4

Grow Your Author Platform
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(A Lead Magnet

about
Lead Magnets!)

WHAT DOES THIS
TITLE TELL YOU
ABOUT THIS LM?

Q#1: Who'’s the audience?
Q#2: What’s its purpose?

Lead Magn et Q#3: What’s its promise?
Content

Checklist

PATRICIA DURGIN MARKETERS ON A MISSION
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Lead Magnet

Content

Checklist

PATRICIA DURGIN MARKETERS ON A MISSION
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BERN ICh Al KING, 'SPEAKER REQUEST FORM PHOTO GALLERY SHOP STAY IN TOUCH 0 =

As we embrace the fierce urgency of now, love req.. i
my father, “we must FOREVER cond :

dignity and discipline.” Dignity a

and unrelenting. Protest, we MU:
discipline. This keeps us rooted in love, foct
committed to noncooperation with evil.

READ MORE | B

Four Pillars of a Transformative Leader.

Dr. Bernice A. King, CEO of The King Center and global influencer of our time lives a life of faith, principles and intention.

GREAT LM —
option!

(collect emails
instead of
pointing readers

elﬁevwlaefe)s LEAD MAGNEESH

Integﬁf}ge #12 Commitment © 2021 I‘fﬁ\w;ﬁaﬁONAMISSION.COM
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Navigation or Menu Bar
(entire black bar area)

v
Ministry _
-Name & Logo _Home / About / Writer / Speaker / Blog / Contact

Call out (identify) who you serve in 3-5 words

Two short paragraphs to begin the
conversation with your target market.
(Text should tie directly to your
Lead Magnet’s content.)

Your most professional
photo (whatever that
description means
to you)

Make a one-line promise that leads your

reader directly to your LM opt-in link (in green below) U

Your Free Resource
(Lead Magnet)

A
. CTA (Call-to-Action) Button

' with action-oriented text
Background Color (not “sign up” or “submit”
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Answer to Question: Can you show us how to lay out our Lead Magnet’s landing page (if it’s on
a page other than our Home page)? We didn’t review this in session. It was created after the session.

What’s the BENEFIT
to the Reader?

Photo of

Lead Magnet

Blurb to intrigue

Cover _
readers to find out more

I Want It!

CTA (Call-to-Action
Button)
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Interested in hosting a 21-Day Challenge using Facebook Live?

"Launch It Now with Facebook Live" is Coming Soon!

** (Sign up below to be notified when we launch.) **

Hey, there! I'm Patricia Durgin, Founder of Marketers On A Mission.
You'll be interested in Launch It Now with Facebook Live if...

» You're a Christian writer or speaker with a passion for your message
« You know (absolutely know!) that your message changes lives

« You're willing to go where your audience is and serve them there

« You're willing to step out of your comfort zone to serve your audience
» You're willing to give your message away to grow your audience

» You want to do all that without going into debt (yes!!!!)

Keep Me In the Loop!
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The Evolution of a Lead Magnet Title (w/example and content suggestion).
My thanks to Tina Chambers Smith, whose message (and website) is Raising
Kids On Your Knees. Love THAT title!

Tina: I'm working on a new Lead Magnet.

Me: Great! What's your working title?

Tina: 10 Truths About Prayer

Me: Now add a promise...

Tina: 10 Truths About Prayer That Will Change Your Prayer Life

Me: Are your readers praying for themselves or their children?

Tina: 10 Truths About Prayer That Will Transform Your Prayers for Your Child
Me: A bit wordy. Make it tighter (reducing the number of words while keeping the
primary idea = stronger title).

Tina: Prayer Can Transform Your Child's Life

Me: Better but informational. What's the end result your readers desire for their
children?

Tina: Transform Your Child's Life Through Prayer

o YESSSSHI x>
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See how that title "plants a flag"? Do "this" and you'll get "that."

Your readers (and mine) want to experience a change. They're looking for someone
who'll stand up in the crowd and proclaim, "Do this (our message) and you'll
experience that (the change they want)."

YOUR CONTENT may be phenomenal, but if your TITLE is not clear,
action-oriented, reader-focused, with a promised result that they want, your Lead

Magnet / book / speaking presentation will not help as many people as it could.
What. A. Shame.

Sound marketing opens doors to your audience and grows your platform, but it's not
Intuitive.

Fortunately, it's not a gift you inherit (or don't). It's a skill. And skills can be
learned. Hallelujah!
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If Tina adds a number that fits her content (or if she adjusts her content to
coordinate with a number), her title could be:

10 Prayers to Transform Your Child's Life.

Compare her first title (10 Truths About Prayer) to this one. See how this last one
IS action-oriented, it makes a promise (IF readers apply her message), and it tells
readers what info they'll receive?

There is no "magic title." Work the process. Refine. Tighten. Focus on the end
result. Make it clear. More readers will sign up and (drum roll, please) their lives
will change as they pray for their children, which is the goal of Tina's ministry!
BOOM!

My content suggestion is on the next page. She'll follow His guidance, as always.
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5 Traits to
Pray “In” 10 Scriptures
+ w/Promises
5 Traits to in Those Areas
Pray “Out”

10 Prayer
Prompts
w/Suggested Words

Page #19 © 2021

MARKETERSONAMISSION.COM



Lead Magnet Titles are as Important as Your Book Title

(or not) based strictly upon the title you give it.

“Mary’s” Overview

The three main points are 1) Recognize they have issues
hidden below the surface that need addressing. 2) Reveal the
hidden secrets to the light of Christ, which breaks their power.
3) Renew the mind with truth.

LM Titles | Suggested

* Escape the Trap of "Keeping Everyone Happy”

* The Greatest Burden God Never Gave You: Making Everyone Happy
* Managing Others’ Expectations: Your First 3 Steps

*Is Your Mask Slipping? 3 Reasons to Leave It Off

* People Pleasing: 3 Ways to Break Free (While You Still Can!)

* 3 Ways to Beat the High Cost of Pleasing Everybody

* The Case Against People-Pleasing: Why Jesus Says Don’t Do |t

* The Curse of People-Pleasing: How to Break Free Forever
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“Jasmine’s” Overview

| know my message but | haven't put it in three points. Short
version: | help women put words to the abuse they survived

LM Titles | Suggested

* Transform Your Abusive Past Into a Hope-filled Future

* How to Make Yourself “Abuse-Proof”

* What Your Church Won't Tell You About Abuse

* Abuse Is a Tragedy You Can Triumph Over: Your First 5 Steps (or Choices)
* Are You an Abuse-Junkie? How to Break the Habit!

* 12 (or some other number) Abuse Myths Exposed!
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T e o Home About Writers/Speakers « Contact
MARKE[ERS

A\

CHRISTIAN WRITERS AND SPEAKERS:

Are You a Savvy Writer or Speaker

Who Needs to Grow Your Audience Faster?
(Without spending $$$% for ads!)

Done from a Christian perspective,
“growing your audience” means going where they are
and serving them with excellence in Jesus' name.

And where is your audience? On Facebook!
Facebook Live is the #1 online tool to reach your audience.
As you serve them, random viewers become loyal fans.

You CAN grow your audience faster using Facebook Live!

Show Me How!

Patricia Durgin
Founder

Opens a “pop-up” box (see next page)
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1 FB Live Right for. You?

10 Questions to Find Out!

PATRICIA DURGIN ® MARKETERS ON A MISSION

(Sign Up Then Check Your Email, Please)

Enter your first name b 3

Enter your email address

2021 CCWC 2B LEAD MAGNETS
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You may say, “If only I could believe God c(

Ten Lies

‘ That Sabotage
Your Destiny

Let’s get rid of those lies keeping you trappel.

Using Biblical truth, Cindy shares ten lies
that sabotage your hopes, and how you can
can overcome each one.

Believe in your destiny once again!

“l Am So Ready!”

What's Keeping the Lid
on Your Box of Dreams?

Twbvay Lot OF vour Dintm A
bt AR W Towr Dreers
ol oy

- ey ——

Cindy Noonan

Speaker, Author, Ministry Leader

It’s time to soar above your broken dreams!
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Visit my Facebook page to Join My Facebook Group!

https://www.facebook.com/MarketersOnAMission
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Tutorials & Interview ers & Speakers

3 Edit Cover Photo

Marketers On A Mission

Marketers On A Mission, the FB Live program by and for Christian writers and speakers, helping you r
Edit



Marketers On A Mission
\ Published by Patricia A Durgin @ - 1m - Q@
Are you attending Marlene Bagnull's virtual conference, the
Colorado Christian Writers Conference?

You're invited to join my free, private Facebook group for Christian
writers and speakers, Marketers On A Mission ENGAGE.

Our focus is helping you share the Gospel beyond your inner circle,
so it reaches those in your audience who do not yet know you, but
are hungry for your message.

Marketing Jesus' way is the key. He always puts people first and
products second.

Our membership is overwhelmingly women ages 39 and up. That's
proven to be God's design for us, and we've accepted it.

If you're just dipping your toes into the Christian writing / speaking
field, the content will be beyond your reach. And if you're already
fully established with your website, social media, and so on working
seamlessly, you won't find us helpful.

If you're somewhere in between, you're welcome to apply. &

NOTE: When you request membership, FB will show you three
simple questions. Those must be answered before you join.

AlisNer )
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MARKE|ERS
On A M!ssion

EVERY. SINGLE. THING.

2021 CCWC 2B LEAD MAGNETS Page #25 © 2021 MARKETERSONAMISSION.COM



SERVE YOUR AUDIENCE:
HE #1 WAY TO GROW A ROCK-SOLID PLATFORM

2021 Colorado Christian Writers Fellowship Conference

How Email Works

Email is Our Most Powerful Marketing Tool

It offers us the deep relationship connection needed to build lifelong readers
(rather than starting over from zero for each project).

Presenter:

®

PatriciA DURGIN

Christian Communicators Becoming Change Catalysts g

*Your First Publicist

*Brand & Platform Builder

*AWSA Certified Christian Writer & Speaker Coach
*Host: Today’s Breakthrough Podcast (Spring 2022) %z
*Kingdom Marketers (Free Monthly Marketing Training)
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