Workshops

Thursday, May 12

A -Writer’s Life B - Craft C - Fiction | D - Nonfiction | E - Publishing | F - Marketing [ G - Specialty
Morning Pages of | Bring the Point of View Starting Strong Self-Publishing Part 1 - Create a Children’s Book
— | anImposter Captives Out and Voice The first pages of your | Without Big Bucks |Best-Seller Brand | Proposals
o, | Overcome  imposter [ Sometimes calling people | Maximize the effective- | nonfiction book need to | Learn how you can Brand Your Uniqueness How can you get a pub-
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Dr. Andrea Sims 1A | Nathan Williams 1B | Dave Lambert 1C | Jim Hart 1D | Dave Weikel 1E | Dick Bruso IF | Catherine DeViies  1G
Emotional Healing Wrriters: Beware  |Firsts Don'’t Just Write - | 20 Reasons Why Part2 - Createa | Parenting Features
~ 1% the Whiter the Legal Pitfalls  First sentence, first page, | Develop Your Book | Youre Not Published | Best-Seller Brand | Editors Love
a o | Critical insiﬁhts for Attorney Karen Fischer first chapter. How to cap-| Your book is a house. | Discover the most com- | Brandstorming Insider info from an ac-
-g 2 identifying and recover- | i1 flag some of the legal | ture your audience, appf/ You need an architect [ mon problems and how | Observea hands-on process | tive parenting editor that
S | ing from the effectsof a | 11 " Dines and show | these techniques to all| and a solid plan before | 1o avoid them. Hint: It | for creating a compelling, | will help you write better
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Peter Lundell 2A | Karen Fischer 2B | Rowena Kuo 2C | Mike Loomis 2D | Steve Hutson 2E | Dick Bruso 2F | Sheila Seifert 2G

Having a hard time deciding what to attend?
Joyco Media will be recording the conference.

Be sure to visit http://Colorado.writehisanswer.com

Friday, May 13

for more information on the workshops & presenters.

A - Writer’s Life B - Craft C - Fiction | D - Nonfiction | E - Publishing | F - Marketing [ G - Specialty
Still Climbing - [ A Writer’s Make a Scene Writing Dynamic Agent for an Hour | Your Amazon Success in YA and
Not Over the Hill | Checklist Learn how character, plot, Bible Studies Real proposals by a real Sales Page Middle Grade Markets
'g_ Wisdom gleaned from | Why settle for so-so writ- | and  dramatic tension | Learn the essentials of | agent! We'll discuss the [ Learn how you can im- | Trends in the youth market.
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Keep on writing! work to a new level. scenes. studies. resent them? your book. web components.
Louise Looney 3A | Tivila Belk 3B | Barb Haley 3C | Gloria Penwell 3D | Tawny Johnson 3E | Bill Van Orsdel 3F |Alex Marestaing 3G
The Writer’s How to Misinterpret | Fantasy Genres ... | Master the Create & Execute [ Magnify Your Say Tt with Humor
alancing Act the Bible Where Do I Fitt | Memoir Your Nonfiction Book | Message A touch of humor can
:_ Sitting is to a writer as | Seven common mistakes | Discover the genres and | Journey is a key concept Marketing Plan Basics of setting up a pod- | help get your message
o @ | running is to an athlete. [ in Bible SIUC}%’; Helpful | subgenres of fantasy, | here. From struggle and | Real-world marketing ex- | cast show of your own. | acrossina fun and mem-
< | Its essential. But sitting POULWZ{S for d ible Stlfld)’ where your novel would | insi ht to surprise and amples  from  Mikes [ How to conduct an in- grablfg way. _Lca}r}n the
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; risk for serious illness. SO IRETE Hche page-turning adventure. and “Launch Teams. engaging Interviewee. writing and speaking.
Karen Fischer 4A | J. B. Hixson Ph.D. 4B | Rowena Kuo 4C | Patricia Raybon 4D | Mike Loomis 4E | Patti Shene 4F | Tivila Belk 4G

“CCWC goes beyond helping writers achieve publication.
CCW(C equips writers to use their words

to change

Marti

the world.”
Pieper

Saturday, May 14

“This was my best conference yet! I learned so much

from the faculty, the networking opportunities,

and the workshops that I attended.”
Dr. AletaYou

A - Writer’s Life B - Craft C - Fiction | D - Nonfiction | E - Publishing | F - Marketing | G - Specialty
Make Room for Being Real in Start & Finish The Literature of Writing Epic Back | Platform, PR & Create Your Own
Christ-Decluttering | Your Writing Your Novel Writing | Personal Disaster Cover Copy Media Placement | eMagazine
in | Inspiring and insightful, | Principles and examples nture Is a story good just be-| Discover the top ten There’s a better, authentic | Reach mass audiences by
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Patricia Raybon SA | Peter Lundell 5B | Alex Marestaing  5C | Sherri Langton SD | Rowena Kuo SE | Mike Loomis SE | Linda Shepherd 5G
What to Do When | Writing from Writing Writing Their | Authors & Agents: | 10 Reusable Tools - [ Developi
You Go Home a Biblical Historical Fiction ers Too A Strategic Alliance | to Market Your Book | Speaking Topics
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Nick Harrison GA | Beth Weikel 6B | Tiffany Stockton ~ 6C | Rick Marschall 6D | Tawny Johnson GE | Dianne E. Butts ~ GF | Becky Spencer 6G




