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2ros of Using an Established
Publisher

oes the heavy lifting

1 v of book is asst
t some marketing assistance
it of pocket expense



Using an Established
Publisher

1s the intellectual rights
nd chooses cover
time to marke

proximately one year from finished
wuscript

rofitability

Less than a dollar a book
| Need a literary agent
= Tough to land contract




s5ing a Self-Publishing
Company

= Will get you set up at distributors



20Nns of Using Self-Publishing
Companies

1 packages have look and feel of
very few cc of your book (90 - 190
ks for premiu kage)

tional books can be very expensive ($6 to

get virtually no sales or distribution
assistance

= The ot-of-pocket expense is very high at up to
~ $15,000 to produce your book at the level of
quality of an established publisher




NTRODUCTION TO
CUSTOW BLISHING

stom Publishing or Hybrid Publishing
s the author the quality and sales and
tribution infrastructure of Traditional
blishing, but swings the pendulum of
ontrol and profitability back to the author.




troduction to Custom
Publishing

: the production and printing of your
inate the traditional publisher

vel of control and profitability

rvices provided are customized to what you
1- No packages

ct quality is high as you get mentoring and
1s produced by industry veterans
s are distributed by Ingram

5 sales peo le and 5 warehouses, 7
international sales offices selling into 54
countries

= Time to market is very short at 3 to 6 months




Ustom Publishing

costs are much more reasonable

esign cover, lay out interiors,
and get copyright is about

to print 100 books is about $300
print 500 books is about $1,500
o print 1,000 books is about $2,000

project is approximately $4000 - $6,000
versus $15,000 for premium plans from self-
publishers



ustom Publishing

hed on most effective and
r marketing techniques

gram is included in price

lients receive a mor thly report on their
ctivity and a check each month for their
oceeds

itional books can be printed at or below
or1g1n price (52 to $3 per book)



Ision

1ce audio book
v at trade shows

hristian Retailing and Publishers
magazines

) Ads in major retailer catalogs



Discuss marketing strategy



M Publishing Steps

Phase II - Produ

r Layout Desig



Demand or Digital Printing
Expensive
an print as few as one book



. - Credit and Collections
= Process returns



shristian Book Services

i

nore information

es at
www.christ kservic

WWW.car '

www.clo


http://www.christianbookservices.com/
http://www.carpenterssonpublishing.com/
http://www.clovercroftpublishing.com/
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